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Mission Statement:  

The USF College of Business will provide a high quality, diverse learning environment preparing students to contribute to and 
take leading positions in business and society.   Our scholarship, teaching, and service will link theory and practice to benefit 
the university and the communities it serves. 



Layinah Bouayad
Hometown: Casablanca, Morocco
Doctoral Student:  Management Information Systems

I chose to attend USF because of the great professors, its great environment, 
and because I see lots of opportunities to grow here.  One of the best things about 
USF is that you get all the help and expertise needed to help you reach your potential.

The University of South Florida College of Business does more than simply disseminate 
knowledge.   Our business school is shaping business thinkers and equipping students with the skills 
and knowledge to take leading positions in business and society.  

Yes, we teach business, but we do so much more than simply instruct students.   We create business 
thinkers by challenging students with rigorous curriculum that is taught by faculty who practice what 
they teach.   We provide meaningful learning opportunities and deliver relevant knowledge to our 
students so that they can see how it connects with their lives.

We build smaller communities so that students can enjoy all the advantages of attending a large 
metropolitan university while experiencing what it is like to be a part of a small group of people with 
similar interests, similar goals, similar dreams.

As ongoing scholars, we create intellectual capital through active research and interaction with area 
companies.  We collaborate with employers to produce graduates they want to hire.  

We have achieved great things since the first USF business degree was conferred in 1963.  We have 
proven ourselves to be among the best business schools with our dual AACSB accreditation.  We 
are proud of our accomplishments, but, true to our entrepreneurial spirit, we look forward to what 
is to come.  We are transforming minds and transforming students into future alumni who will lead 
businesses, spearhead initiatives, and be a powerful force in the community.

 



Chaz Hine
Hometown: Valrico, Florida 
Undergraduate Student:  Management

The best thing about USF’s business school is that so many of the professors 
have real world experience.  Every professor I have had here has a long list of relevant 
credentials, and they always apply the concepts taught in the classroom to real-world situations.  

Student Success:  Excelling in the Classroom and Beyond the Books

•   Nearly 100 first-generation business students were paired with a mentor through the College of Business Corporate Mentor Program, which also offers a myriad 
of professional development workshops.   The average GPA for these students, 90% of whom work 20+ hours per week, is a 3.31.  Five participants were selected for 
the extremely competitive Education Without Borders conference in the United Arab Emirates in 2011.  Participants logged more than 1,500 volunteer hours in a 
variety of programs, including a new partnership with Academy Prep, an inner city middle school for promising youth from disadvantaged homes.

•   Residents of the Bulls Business Community demonstrated how out-of-classroom programming can help transform students into future business leaders.  Seven 
current or former BBC residents were included on the 25 Under 25 roster for 2011, four BBC residents were finalists in the Elevator Competition, two former residents 
received the university-wide Golden Bull award, one former resident was part of the exclusive Student Managed Investment Fund, and one former resident spent the 
summer studying in England as part of a competitive semester exchange program with the London School of Economics.  

•   Students from the Bulls Business Community earned more credit hours than their peers who lived off-campus, with more than 90% of the 2010-11 residents 
accumulating at least 30 credit hours before the end of their first year on campus.  Doing so while earning higher GPAs, BBC residents also participated in numerous 
professional development, community service, and leadership training programs. 

•   Providing finance students with an opportunity to accomplish something far beyond what can be accomplished in a traditional classroom setting, ten students 
completed the highly selective two-semester Applied Securities Analysis course required to participate in the Student Managed 

Investment Fund.  Providing students with experience in stock analysis and valuation leading to actual purchases of stocks, students 
learned how to work and perform at a high level in a real-world, real-time, high-pressure environment.

•   Nearly 50 students participated in the Third Annual Elevator Competition, which included workshops on professional dress, 
networking, creating a positive first impression, and learning how to sell themselves.

•   The second annual College of Business 25 Under 25 program generated nearly 150 applications.  Aiming to spotlight 
student biographies to audiences well beyond USF, a social media element was added, generating 33,000 page views. 

•   The College of Business’ BizComm Center served more than 800 business students during the 2010-11 academic year, 
working jointly with management and accounting faculty to assess papers for 7-8 business classes per semester.  In addition, 
the center offered nine online workshops for students, assisted with the Elevator Competition, and aided applicants for the 
College of Business’ 25 Under 25 program.

•   For the 35th year, USF students brought home superior recognition from Beta Alpha Psi’s annual international conference. 
This accounting and finance student organization has the longest consecutive record of superior chapter status in the 
world.  USF is one of only 15 chapters to receive the 2011 KPMG Gold award, which recognizes chapters that consistently 
do more than is required for superior status; USF is one of eight universities to receive this designation for two years.  



Jessica Gillespie
Hometown: Tampa, Florida 

Graduate Student:  Entrepreneurship

I love the way USF’s professors involve guest speakers in the classroom and provide opportunities for 
students to learn from people who have launched their own businesses or enjoyed successful careers.

Student Success:  Excelling in the Classroom and Beyond the Books

•   USF’s American Marketing Association earned the Gold Status Award, one of just six to do so, at the 2011 AMA international conference.  More than 200 chapters 
participated in the competition and USF’s chapter was lauded for its programming, community involvement, membership drives, and fundraising campaigns.

•   Fourteen student organizations are active in the College of Business, three of them newly established: Future Business Leaders of America, Women in Business 
and Society, and the Investors and Traders Society.  The College of Business hosts a luncheon with the leaders of each of these organizations twice a semester as 
a part of the Student Leadership Council.

•   The College of Business awarded nearly $75,000 in study abroad scholarships which supported 61 students in eight summer study abroad programs.  Nearly 100 
business students from every department participated in these short, faculty-led overseas learning experiences.

•   Four of the 18 students selected to receive USF’s prestigious “Golden Bull Award” (April 2011) were undergraduate students from the College of Business.  The 
award recognizes students who  excel in the classroom and also provide exceptional leadership and service to the university and to the community.

•   The USF Alumni Association names one Outstanding Graduate each semester, bestowing this honor upon a graduating student who embodies leadership, school 
spirit, academic excellence, community involvement and a love for USF.  A finance student earned this award in December, 2010.  In addition, two business students 
received USF’s King O’Neal Scholar Award at commencement ceremonies in June, 2010.  This award is presented to students who earn a 4.0 GPA.

•   The president of the USF Ambassadors for 2010-11 is a business student and seven of the 28 USF Ambassadors are business students.

•   Nearly $350,000 in business scholarships was awarded at the annual College of Business scholarship luncheon.  A separate event was held to award $142,000 in 
scholarships for students in the School of Accountancy.

•  USF continued to build relationships with high-profile employers seeking to hire business graduates.  Students were selected for highly competitive internships 
at companies such as Goldman Sachs, PricewaterhouseCoopers, DuPont Registry, JPMorgan Chase, Raymond James, and T. Rowe Price.  In addition, several new 
graduates received job offers from prestigious national firms such as Microsoft, Goldman Sachs, the Florida Institute of CPAs, and The Nielsen Company. 

•   USF’s Center for Entrepreneurship continued to host the Fintech Business Plan Competition, providing student-led companies an opportunity to win start-up 
funds and in-kind support as they launch business ventures.

•   The Accounting Circle hosted several skill-building seminars for students, including a business etiquette dinner and workshops on professional presentations and 
interviewing.  This group also hosted a graduation reception, back-to-school picnic, and alumni reunion for accounting graduates.



Ali Besharat
Hometown:  Tehran, Iran
Doctoral Student:  Marketing

I have always had a passion for teaching and doing research.  I chose USF because it provides all means of support to its graduate 
students to excel in both dimensions.  USF helped me to be a good researcher and a skillful teacher.  I no longer think about WHAT I 
must teach and about WHAT students must know.  I now think about HOW I am going to empower students in their learning process.

Expanding world-class interdisciplinary research, creative, and scholarly endeavors.

•   The ISDS Department ranked #14 worldwide for publications in the top two premier journals in the discipline (Management Information Systems Quarterly and 
Information Systems Research) for three years, 2008-2010.   (Source: http://www.vvenkatesh.com/ISranking/).

•   The School of Accountancy’s PhD Program named was named #2 in Accounting Information Systems and #14 in Experimental Research in Accounting Horizons 
and the American Accounting Association (Vol. 25, No. 1).

•   Faculty members from the Finance Department published (or had accepted for publication) 20 research articles in 2010; four of the articles appeared in “Top 10” 
peer-reviewed journals for the discipline.  Another four appeared in the peer-reviewed journals that are ranked in the top three in real estate.  In addition, 21 research 
papers were presented at academic meetings by faculty members or their co-authors; one research paper won a best-paper award.  Finance faculty presented five 
research papers at international conferences.

•   The ISDS Department strengthened our “business intelligence” faculty by hiring one of the nation’s leading applied statisticians from 
the University of Maryland.

•   ISDS faculty engaged in funded research supported by grants from NSF, Department of VA, and the U.S. Army (through USF Health).

•   Faculty from all areas visited universities around the world for seminars or for visits ranging from one week to three months.  
Countries included Germany, Switzerland, South Korea, Netherlands, Ireland, Liechtenstein, India, Russia, Peru, and Singapore. 

•  USF’s Center for Entrepreneurship was included in the Top 25 national entrepreneurship programs by Entrepreneur 
magazine and The Princeton Review.

•   Two new undergraduate minors in entrepreneurship were launched this year, one for students pursing a business or 
engineering degree, the second for students pursuing degrees at any of USF’s colleges.

•   Numerous faculty members from all departments served as ad hoc reviewers or as associate editors for peer-reviewed 
academic journals; two finance faculty members served as track chairs for regional academic annual meetings.

•   A nationally respected faculty member was hired to fill an endowed chair in real estate and a visiting assistant professor 
was also hired for that area of study.

•   Three assistant professors joined the School of Accountancy faculty in 2010.

•   Continued to partner with MacDill Air Force Base and the Sixth Air Mobility Wing to research MacDill’s management, culture, 
and business practices, including the transformation initiative known as Air Force Smart Operations for the 21st Century. 



Norman Nicholas
Hometown: West Palm Beach, Florida

Undergraduate Student:  Economics Major, Leadership Minor

I am an entrepreneur at heart and love USF’s business school.   The faculty are 
great.  They all work hard, but they like to have fun in the classroom, too.  Also, the 

College of Business building just looks great and has nice classrooms and study area.

Promoting globally competitive undergraduate, graduate, and professional programs that 
support interdisciplinary inquiry, intellectual development, knowledge and skill acquisition, 

and student success through a diverse, fully engaged, learner-centered environment.

•   The first of its kind the the state, the College of Business launched a new Business Honors Program for high achieving incoming students, a program that carefully 
structures students’ academic career in the College of Business so that they can participate in faculty-led research, enjoy study abroad programs, live in the Bulls Business 
Community, and take advantage of mentoring and internship opportunities.  Fifteen students participated in the inaugural cohort, with an average SAT score of 1295 and 
an average incoming weighted GPA of 4.12.

•   The ISDS Department began a series of weekend “bootcamps” in 2010, providing students with skills that they could add to co-curricular transcripts.  From September 
through April, five bootcamps were offered, in areas such as Linux security (in cooperation with White Hatter’s), basic SharePoint, intermediate SharePoint, and soft skills.  

 •   The Marketing Department also held a similar series when it launched “Jump Interactive,” a series of eight workshops on social media and interactive campaigns.

•   The Center for Entrepreneurship launched a new joint dual-graduate degree with the USF School of Sustainability, providing students working towards an MS in 
Global Sustainability with the opportunity to pursue a track dedicated to entrepreneurship and green innovation.   In 2012, the Center for Entrepreneurship will begin to 
provide courses for its MS degree program in Entrepreneurship and Applied Technologies, a graduate certificate program in entrepreneurship, and continuing professional 
educational content, as a partner with USF Health and Draper Laboratories at the USF Center for Advanced Medical Learning and Simulation in 
Tampa (MOU pending).

•   USF opened the Master of Science in Real Estate program in the fall of 2010, an interdisciplinary program with courses in engineering, 
architecture, and geography required in addition to the traditional real estate courses that are offered in business.

•   The College of Business established the only American undergraduate business program in Lima, Peru with the Universidad San Ignacio 
de Loyola in Lima, Peru, and launched the first cohort with 22 students.   The College of Business continued to deliver an undergraduate 
program in Singapore in partnership with the Center for American Education.  Thirteen students are part of the 2011 class.

•   USF hosted the annual Intercollegiate Case Competition; USF students won the 2011 contest, besting teams from the University of 
Florida, Florida State University, the University of Miami, and Florida International University.

•   Built an interdisciplinary living-learning community in tandem with the School of Mass Communications, providing 
pre-advertising majors in both the business and mass communications with “beyond the books” opportunities.

•   An integrated BS/MS program proposal was also submitted to USF Graduate Council for approval.  In 	
addition, all ISDS curricula was revised to maintain currency in the rapidly-changing discipline.



Expanding local and global engagement initiatives to strengthen and sustain healthy 
communities and to improve the quality of life.

Athina Francis
Hometown:  Antigua, West Indies
Undergraduate Student:  Double-Major: Marketing and Management, Minor: Leadership

I chose USF, in part, because of its location, since Tampa is not too far from my family.  What 
I discovered is that I have a new family here.  Lifelong friendships have formed as a result of my 
involvement in organizations such as Delta Sigma Pi, SISTUHS, and the Caribbean Cultural Exchange.

•  USF involved hundreds of business leaders on advisory boards throughout the College of Business.  The Accounting Circle Board and School of Accountancy 
Advisory Council are comprised of 80 senior-level accounting professionals.  Another 80 industry-specific leaders serve on advisory boards for the Marketing 
Department, ISDS Department, and Student Managed Investment Fund.  In addition, 30 C-level leaders serve on the Dean’s Executive Advisory Council.

•   The College of Business launched an ISDS Practice Center to provide students with meaningful, service learning projects for companies such as Citigroup, JPMorgan 
Chase, Time Customer Service, Fintech, and the Department of Veteran Affairs.  Fifteen students benefitted from the project experience during the last year.

•  Faculty from the Finance Department serve on the boards of the USF Federal Credit Union, Hillsborough County Schools Academy of Finance, Pinellas County 
Schools Investment Oversight Committee, Tampa Jewish Federation, and CFA of Tampa Bay.  In addition, faculty members made four presentations to area professional 
associations, invited 15 guest lecturers to participate in finance courses, and worked with numerous area investment professionals who serve on the advisory board 
for the Student Managed Investment Fund.

•   Faculty from the Management Department served on search committee for the director of USF School of Global Sustainability, served on Oil Spill Congress, served 
on Mayor Iorio’s Energy Task Force and received USF Sustainability Mentor Award.

•   Two faculty members provided training in business intelligence to the employees of a local company, an ISDS faculty member developed a case pertaining to a local 
company to enable students to make actionable recommendations to its management, and  two ISDS  faculty members are participating in the governance of the 
USF Credit Federal Credit Union.  In addition, an ISDS faculty member developed and maintained multi-media applications for the Jimmy Carter National Historic Site. 

•   Administrative personnel serve the community, too, participating in committees or serving on the boards of organizations such as the Greater Tampa Chamber 
of Commerce, Junior Achievement, Leadership Tampa, the University Area Community Development Coporation, the Greater Tampa Chamber of Commerce Small 
Business of the Year committee, STAR Technology Enterprise Center, Asian Chambers of Commerce Foundation, Minority Enterprise Development of Tampa Bay, 
Tampa Crossroads, Big Brothers Big Sisters of Tampa Bay, Tony Jannus Distinguished Aviation Society, MacDill AFB’s Honorary Commander Program, and Emerge.

•   Five staff members from USF’s Small Business Development Center serve on boards of directors for groups such as the Tampa Chamber of Commerce Small 
Business Committee, Sebring Chamber of Commerce, Highland Economic Development Council, Highland 

County Affordable Housing Advisory Committee, and the Tampa Port Authority Community Investment 
Committee.  In addition, Small Business Development Center staff participated in 596 outreach events.

•   Business was one of the most sought-after majors for international students coming to the university 
through the INTO-USF partnership.



Reeann Hansen
Hometown: Jacksonville Beach, Florida

Undergraduate Student:  Marketing

I transferred to USF because it has a beautiful campus, great 
people, a respected business program, and isn’t a “party school.”  Now that 

I am here, it is hard not to walk around here without a huge smile on my face.

Expanding local and global engagement initiatives to strengthen and sustain healthy 
communities and to improve the quality of life.

•   The USF Small Business Development Center hosted numerous events that engaged community leaders as participants or panelists, including the International 
Trade Certificate Program (with 12 guest speakers), the 24th Small Business Government Conference (18 guest speakers), and two healthcare conferences (12 
guest speakers).  In addition, the USF SBDC hosted the 34th Basic  Economic Development course (eight guest speakers), the Service Disabled Veterans-owned 
Small Business Conference (44 guest speakers) and the Small Business Resource Network (with 12 guest speakers).

•   Graduate entrepreneurship students provided 4,000+ hours of pro-bono assistance to individuals seeking assistance with creating, launching, and growing 
new enterprises and commercializing innovative products and services.  They also assisted USF research investigators with the strategic evaluation of new 
inventions patented at USF.

•   Students from the Executive MBA program participated in a mandatory international study experience.  They studied China and visited local and international 
businesses to learn more about doing regional issues that impact businesses across the globe.

•   Nearly two dozen companies, such as Circle K, Grow Financial Federal Credit Union, Sagicor, Melitta, Sweetbay, and Alessi Vigo, partnered with faculty in the 
Marketing Department to provide hands-on learning projects.  In addition, faculty from the Marketing Department invited more than a dozen guest speakers 
into classrooms, engaging the community and helping students understand how the lessons learned in the classroom are applied in the workplace.

•   Center for Entrepreneurship faculty and staff participate in activities such as the Innovative Technology Challenge, the “Three ‘Ps”  entrepreneurship 
workshops, the Celebration of Entrepreneurship Luncheon, the Mentor of the Year Awards, Bulls New Frontier Entrepreneurship Graduate Organization, the USF 
Collegiate Entrepreneurship Organization, and the Entrepreneurship Alumni Network.  In addition, these faculty have hosted, chaired, and participated  
in 40+ outside presentations; 40+ business professionals were guest lecturers.   Faculty serve in national leadership positions within the United States 
Association for Small Business and Entrepreneurship and on the boards of 20+ businesses and non-profits.

•   The School of Accountancy’s newly launched tax track provides students and faculty alike with significant opportunities to interact with 
the local professional accounting community.  In addition, the accounting student organization, Beta Alpha Psi, sponsored nearly 60 meetings 
or socials that allowed accounting students to network with area professionals throughout the year.

•  Continued the popular “Distinguished Speaker Series” for Executive MBA students and alumni, bringing in lecturers from around the 
world to speak with students about business, provide gems of advice based on lessons these leaders learned over their 
career, or to reflect on success.  Executive MBA faculty, who come from every department within the College of Business, 
invited more than two dozen business leaders to participate as guest lecturers.

•   The first four students from the USF-CAE partnership graduated in 2010.

•   Post-doctoral scholars from Brazil and China assisted 							     
Marketing Department faculty with research.



Mario Cepero
Hometown: Miami, Florida 
Graduate Student:  Masters of Business Administration

USF is a great school with an accredited MBA program with concentrations in 
the particular areas that I wanted to study.  I like the fact that USF’s MBA program 
is flexible for those pursuing the degree part-time.   The USF MBA is opening doors for me.

Enhancing all sources of revenue, and maximizing effectiveness 
in business practices and financial management to establish a 

strong and sustainable economic base in support of USF’s growth.

•	 Nearly $1.5 million was raised in support of ongoing College of Business initiatives and USF:Unstoppable priorities.

•	 The USF Small Business Development Center brought in $2,831,938 in federal funds, as well as $256,860 in state/county matching funds.  In addition, USF’s 
SBDC generated $98,216 in program income from seminars conducted and received $85,000 in private funds. 

•	 The undergraduate program launched in Lima will net $40,000 on the first cohort, and, once 40 students are recruited for a second  cohort, which is expected 
to happen within the first year of operation, this program will net $184,000 per cohort.

•	 The Accounting Circle Conference netted $140,000 for faculty support and student scholarships in the School of Accountancy.

•	 More than $50,000 in revenue was generated through ISDS Practice Center and continuing education initiatives. 

•	Two teaching fellowships, totalling $40,000, were secured, and the School of Accountancy’s first endowed teaching 
fellowship, a $100,000 gift, is expected before  year-end.
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